
groomed and qu i et , The gentleman who is in charge was 
very professional , Mrs. Stevens was also CIery 
helpful. Thank ;~.ou , j If I buy eggs that are broken or 
cracked or rotten, f don’t go to another store. I 
.just take them back and ? et the store manager see what 
f-1 e is se? 1 ing! j To my know1 edgement , Grade A is no 
different from Grade B and it matters a 1 ittle whether 
the eggs are LlSuIi inspected but not a whole lot, 
because most of the time fresh eggs are just as good 
and Cheaper. The e9gs that are be in9 soid in stores 
are ju st too high to buy. As the price of eggs go up, 
people are changing to buyin farm ~QQS that are a 
who1 e lot cheaper. But rat and still this survey was 
a very good idea and I hope there are people al 1 over 
respondi ng to this; 13hy do eggs. go up so high 
some t i mes? I have paid as high as $1 .3PJdozen but try 
not to buy any more than I had tu when they went up. 
I almost stopped using them. 1 tow ~99% and al ? my 
family does, if they are Grade A; The students who 
handed out these swrtreys at the Pennsylvania St. M&M 
were very nice; The 4-H club program i& worthwhile; 
any money and time is well spent!; The incredible 
eatable egg! ; We always buy smal I eggs in 2 l/2 dozen 
trays because small eggs are better .for YOU 
and... cheaper, but harder to find around at the 
%lJpermark’e t ; COl #r-s of the egg containers do not 
determine my taste in buying. Sizes and the prices 
do. 6y including recipes in/on the e99 boxes will 
raise the price. Attractive color can make good 
impression on the first sight <especially women). 
Good and neat eggs wi 11 sell more than the others; 
Very pol i te young men doing the surfer; I be? ieve that 
poultry farmers should get more money for their eggs 
and cut the distributors’ profit. I worked picking 
eggs for my uncle for a couple of years and I know 
from experience that they don’t make anything that 
they should!!!‘; I would like to see a date put on 
egg5 as long as they will stay good - this would mean 
a lot to me - because they just keep stacking eggs on 
top of others at the stores and I am never sure if 
they are fresh as they should bej,Yolk recipes would 
be great 1 y apprec i ated; I want to use eggs of the 
highest qua1 i ty and the stores I patronize seem to 
carry such egg%., 1 i ke al 1 other fooci products, esp. 
milk, eggs, and meat, must be quality to entice 
consumers to purchase them and I be1 iGe producers 
strive to offer this kind of produce - otherwise, why 
th is study?; I’m finding eggs becomi.ng more often a 
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lunch or supertime meal. f?WelY da 1 fix eQQS for 
breakfast, At least once a week, we have ~QQS for 
5 u p p e r a ri d f r e q u e n t 1 >r We halJ@ french toast fop lunch. 
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APPENDIX E 

Data Tab1 es discussed in the text. The Q-, D- indicate 
the opinion and demographic question di%cue.sed in that 
table. The level of prababi 1 i tr is given as CP<=O.x> after 
the title for- each question. 



=I=============r====E=l=====~= 
---------------~----------------- ---‘---I--------“--------------“”1 

Table 1. Ql 1 D1. Da yew buy eggs most 1 .y based ctri : 
(f3i:a-J ,fii-Jq> 
-------------------------------- ----------_c---------------- 

Size 
Co1 or car ton 
Producer 
Price difference 
Cinlr price 

Total observat icrnsfubs.> 

Ma.1 8’ Fema 1 e 

58.00% 57 I7lx 
1.93 O,Jil 
3.47 2.40 

,23.!51 27.04 
13.10 12,,3& 

519 2,201 

,------------------------c---------------------~----------------- 
--------------------___I____ -------------1------__cI________ 

Table 2. Q2, Ql. Would you rather- buy eggs pr i ted by: 
(P<=O .clo41. 
-----------------I------------- -----------l-e--l------------ 

Ma1 e Fsma 1 e 

Dozen 85.82% 89.42X 
Pt3und 7.09 3.82 
No opinion 7.09 6.76 

----w-------------------mw-M ----------LII-UII--I_------------- 
-----.----‘--------------..y---M. ----------c-------I------------- 

Table 3. Q4, Ql. Compared ts other sources of protein 
(such as meat or m ilk), eggs are: (P<=D ,006) e 
_---_--------------c___3__1___1 ---------1------------------- 

Ma1 e Fema 1 e 

Less expensive 
About the same 
Aare expensi ue 
Do nat know 

65.68;: dP.PO% 
16.33 16.09 

5.01 2.38 
12.99 il.63 I_- 

Total ohs. 
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------------------------------------------------------------ -_--_-----_---------_____Ll___________l_-------------------- 

Table 4. us, Dl. What size carton would be most convenient 
for you? <P<=O ,041 I 
--------------------___I___I____L___I___-------------------- 

0.5 dozen 
10 eggs 
1 dozen 
1 .S doz.en 
2.0 dozen 
2.5 dozen 

Male 

10.04% 
3.35 

65.43 
6.69 
8.18,’ 
6.32 

Female _I- 

8.10% 
1.74 

64,16 
8.23 
9.89 
7 ” 88 

Total ohs. 53a 2,296 

----------------------I-L9 
------------------------- 

---------------------------------- 
------------I----u--------------- 

Table 5. Q8, Dl. When YOU see broken eggs in open cartons 
or in the egg display area, does i t make you want to buy 
eggs from  another store? ~P<=O.Ol~. 
------------------------------------*----------------------- 

Male F,ema1 e 

Yes 
NO 
Does not matter 

44.3% 40.49% 
42.13 48.91 
13.48 10.59 

Total obs. 534 2,304 

_____.-__--I------------------------------------------------- 
-c---_--------------____I__ --------LI----..“I-cI-~-------~--- 

Table 6. QP, Dl. When YOU see several open cartons in the 
egg display area, does i t make YOU want to buy eggs in 
another store? (P<=O.O023. 
,,,,,,,,,,,-------------------i----------------------- 

Male Female 

Yes 
NO 
D&es not matter 

43.15% 37.03x 
40.34 48.67 
16.51 14.30 

Total obs. $33 2,293 
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-----~------------------------------~ ---,-~--------------------------------===~~~=~==========~== 
Table 7. QlO, 01. It is‘helpful to have recipes printed 
i n 5 i de t h e car ton top? 1:ki=O ,014), 

---___------------------------------------~----------------- 

Male Female 

41.32% 47 ” 75% 
30.19 24.99 
28.49 27.26 

===------=====E======--------------- ------------,,--~=r=E==EE======?============= 

Table 8. Gill, Dl. It is helpful to haw.g loose recipes 
placed inside the carton? ~P<=cl.O61~. 
-----_---------_----- ---------~---------“-R-------------------- 

Male c Fema 1 e 

Yes 35.46% 40 * 85x 
Na 32.65 28*88 
Does not matter 31.89 30.27 

Total ohs. 53’3 2,296 

_____-- ---- - 
Table 9’. Q12, 01. Would you like recipes included in the 
egg display area? ~P<=cr.0001~. 
--------------------c -------_------__----_c_________________ 

Male Femal k _I- 

Yes 
NO 
Does not matter 

Total ohs. 529 2,297 

42.16% 53 “33’1 
20.42 13,C12 
37.43 33”65 * 
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-------------------------- -------------------c_____* ----------c---------___y_I________ ----------c---------______I_______ 

Table 10. Q13, 01 * bJhich dc3 you prefer,? r: F  ( J: tJ , IJ 0 tJ 1 ::I , 
----------------------------------------------~------------- 

Ma1 e Femal,le 

Printed 26 l 28x -25 ,84x 
Loose 27.03 34.90 
Case IDi spl ay 14.37 19.98 
cm nst use 32.33 19*27 ‘ 

Total ohs. 529 2,252 

--------------------_________I__ ----c-----_--z------_1L____I 
------------------I-----~--- ---c------------c--___II_______ 

Table II ,- Q14, Dl - Do YOU check For cracked eggs before 
buying them? CP<=O .Q#01) 
__--_-_---_---------__________________I_---*----------------- 

Ma1 e, F,ema? e 

Yes 
No 

‘Sometimes 

24.83% 93 126% 
8.43 2.61 
6.74 4.13 

Total crbs. 

===============e=========E--- c-r=r=====?~==e====~==EIl==r 

Table 12. QlS, Dl. How much does finding cracked eggs 
after you get home bothe)r rou? ~P<==il.O001~ 
----.-------------3--- --------_--------I--____^______________ 

Ma1 e &ma1 e 

k great deal 
Some 
A Little 
None 

48,OSA 57.17% 
24.20 24.63 
16.89 13,86 
IO.88 4.34 

Total ohs. 533 2,302 

Page E4 



_C___l_-__---- l - -----------------------------  
============-- - - - - - - - - - - - - - - - - -  --- I---__-------c-------------  

T a b l e  1 3 , Q 1 6 , 0 1  I W o u ld fin d i n g  c racRrd  e q g s  a fte r  
ptJpt:ha.z.e m a k e  yoci  wan t  to brtr e g g s  e l  s e w h e p e  th e  n e x t tim e ?  
~ P < = 0 .0 0 0 1 3 . 
---------------_I----  - - - - - - - - - - - - - - - - - - - -____ I______________  

M a le F e m a l  e  

Y e s  3 9 .1 7 x  3 1  .O O %  
N O  4 4 .4 4  W ”O 2  
S o m e tim e s  1 6 .3 8  ‘1 9 ’.9 8  --  

T o ta l  o h s , 5 3 1  2 $ 2 9 7  

= = = = = = = = = = = = = = = t = = = = = = = = - = = = r = = = ~ ~ = ~ - - - - - - - - - - ~  --cc--- . .w--- . .w----  - - - - - - - - -w-~- l - - - - - - - - -C--- - - - -  

T a b l e  1 4 . Q 1 9 , 0 1 . H o w  m u c h  d o e s  fin d i n g  l a rge  I: th e  s.i ze  
o f a  d i m e )  d isco lored  o r  sta i n e d  a r e a s  o n  th e  k g g  b o th e r  
y o u ?  < P < = O  .0 0 5 > . 
- - - - - - - - - - - - -  - - - - - - - - - - - - - - - - - - - -____c____u____c_____- - - - - - -  

M a 1  9  fe m a le 

A  g r e a t d e a l  
S o m e  
A  little  
N o n e  

4 0  .ooi :  4 7  ” 4 P %  
2 7 .8 5  2 5 .7 8  
1 7 .0 3 . t5 ,7 7  
1 5 .1 4  1 0 .9 7  

T o ta l  o b s . 5 3 5  2 ,2 C w  

- - - - - - - - - - - - - - -‘- - - - - ~ - - -  - - - - - - - - - - - - - - - . . ~ - - - _ _ _ _ _ _ _ _ _ I _ _ _ _  
- - t -‘- - - - - - - - -‘- - - - - -  - - - - - - - - - - - - - - - - I - - - - - - - - - - - - - - - - - -  

T a b l e  1 5 . Q 2 1 * Dl. W h a t d o  y o u  d o  w h e n  y o u  fin d  a  b l o o d  
spec  in  a n  e g g ?  D o  y o u : 6  . * ( P < = O .acJa l~*  
_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ I_--- - - - - - - - - - - - - - - - - -  

M a le F e m a l e  

T h r o w  th e  e g g  o u t 
R e m o v e  th e  s p o t 
N o th  i n g  

5 5 .7 4 %  5 6  I, 5 8 %  
2 9 .9 4  3 6 .9 4  
1 4 .3 1  4 .4 7  

T o ta l  o h s , 5 3 1  2 ,27 l  

P a g e  E S  



---i----------------------~-- 
=====S=E===------ --c--w-..--- ---,-,,,,,,-,==~~~=~=======~ 

Table 16. Q23, 01. cme I keeping eggs in their- original 
carton help maintain their freshness? r;Pf=Q llouue5~ I 
-------------------------------------------~---------------- 

Ma1 c Female 

Yes 38.01% 34.01% 
No 19.48 14.4s 
No di +ference 15.73 16.57 
Do nai: Know 26.78 34993 

Total crbs. 534 2,299 

_-------------------_____I___ ----------c--c---------II-- 
---------------L---L_--------- -,*-------I----------------------- 

Table 17. Q25, Dl. Are the eggs you us-ual Iy buy USDA 
inspected? (P<=O .0026>. 
-----~-------------L------------ ----I-I---L-~----I---------- 

Male Famal e -I___ 

Yes 
No 
Do not know 

Total c&s. 

77.63% 82.60% 
4.89’ 2.45 

17.48 14.94 

532 2,282 

Table 18. Q26, 01. Ape IJSCIA inspected ergs, of better 
qualjty than those not inspected by the USllk? P<=0*0001>. 
--------------------____Lc___c_ --_--------------I----------- 

e Ma1 Femat e 

Better 
No difference 
War se 
DQ not know 

Total ohs. 

37.94% 36.7SX 
22.50 13*x- 

2.62 0,io 
37.94 48.76 -- 

535 2,291 
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i , =========ZE===EC=---------------------~--- w.~-mm...m.m.--w.---- ----~---------------------------- 

Table 19. Q13, 52. Which da YOU prefer+? P~==0,0001~. 
----------------- ----------------------------i-----*----------- 

Mar i tall Stakus 

Recipe farm  Sirfsle I-larr~i ed Widcwed Di uarced 

Recipes pr+inted 36 L 95% 22.92% 27 l 48”/: 28,80X 
Recipes 1oce.e 28.18 34.38 34.72 33.15 
As a case display 14.78 20.39 17.10 15.76 
50 ncrt use recipes 20,09 22.31 20 .73 22,28 

Total ohs, 433 1,?72 193 184 

-------------i------------------------------------- =========3=========------------------ -----------.------cI-______I________ 

Table 20. Q5, 56. What size cat-ton would be most convenierit for you? 
(P<=0.0001~. 
------------------- --------------------_____________I______-------------- 

1 2 3 

Total +ami.l>r size 

4 5 -- 6 7 s 9+ 

0.5 d#Z. 22.53% 10.35% 7.77x 3.13”/. 1 .fP% 2.24’/. 2.411% 11 .3,6X 12.73% 
10 6995 1.85 2.55 2.84 I.48 1.43 2.24 0 o- 0 
1 doz. 65.12 72.04 63.83 62.34 59.29 58.21 41.46 50.00 50‘91 
1 .- 5 doz. 2.78 4,84 11.17 11 .O2 9.29 JtOw45 9.76 6.82 5.45 
2.0 doz. 5.25 5.91 9.09 12.50 15.36 11.94 21.9s 13.64 12.73 
2.5 doz. 2.47 4.30 5.30, 9.54 12.,86~ 14.93 24.39 18.18 18.18 

Total ohs, 324 744 528 . 408 280 134 41 44 55 



---------_--------_________c____i_______------~-------------------------- ---------_--------___I___I_______cI_____-------.-------------------------- 

Table 21. 013, D6. Which do YOU prefer? eP<=o,ooo5>. 

Rcc i pe 
form 

Tcrtal family “7 s I L e 

1 2 3 4 5 6 7 8 9+ 

Printed in 27.53% 22.10% 25.72X 24.16% 31.29% 2 .12x 23*0%x 15.56% 43.4rsx 
Loose in 33.54 34.79 33.211 33.s9 33.45 36.72 41.03 31 .ll Id.78 
Di apl ay 12.34 17.87 19.00 22.48 20.50 15.63 15.38 24.44 22.64 
Do not use 26 .58 25:24 22.07 19 .-46 14.75 Ist.53 20.51 -28*87 16.98 

Total obc,, 316 733 521 596 275?, X28 39 45 53 

-----------------------------------------~--------------------- 
--------------------______L___c____y____----------------- 

Table 22. Q2, 07. Woul d YOU rather buy eggs priced by: 
P<=O ‘ 0001~ . 
_----__-------------__________________I_--------------------------- 

I tern 1 i-25 26-85 36-45 46-55 g&65 Over 65_ 
The dozen 81.84% 88.76% 88.5i% Pl,i8% 92.44%, 93.04% 
The pound 7.14 3,?0 5.50 2.94 3.36 2.56 
tdo op i n i on 11.02 5.99. 5,88 4.20 4.40 ,7.54 

Total ohs. 490 703 $18 374 357 273 

---------------------w.--~-.~~ -----_(-------------1______ --------------------------------------- --.v--------cI---L-_----------I------~~--..w---- 

Table 23. 03, 07, Would having the price per+ pound stated along 
with the price per dozen help you? ~P<=o’.oool,, 
---------------^----_____LII1___________--------------------------- 

I tern 17-25 26-35 36-45 46-55 -- g&&5 over 65 
Yes 48.47% 38.61% 37,.22X 27.27% 26.59’/; 31 .lI% 
No 33.95 41 l 73 46.12 55.35 59.28 54.44 
No o’p i n i on 17.59 19.66 16.67 J7.38 14.13 14‘. 44 

Total c&e.. 487 707 618 374 361 270 
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I tern 
0.5 doz. 
10 eggs 
1 doz. 
1 .5 doz . 
2.0 doz. 
2.5 do+; 

17-2s 26-35 36-45 465,5 56-65 Over 65 _ 
12.47% lO.liX 6.66% 6.74% 6.16% 6.96% 

2.25 2.14 1.95 2.18 I .96 1 .fO 
55.62 53.42 63.31 73.05 75.35 85.35 

9.00 11.25 9.58 5.66 4.20 1.$3 
11.86 12.6% 10.71 7.u1 6.72 2.20 

8.79 10.44 7.79 5.39 5.dq 2.56 

Total ohs e 489. 702 616 371 357 273 

--------*-- -------------c------___________cI__c__I_------------------- 

Demographic 6 (total family site> br demographic 7 Table 25. (age>. 
tP<=a.oool~. 

--------w-- -----------------c------ ----_--------_--------------------- 
Acx? 

Fami Iy size 17-2s 26-35 36-45 46-55 56-65 > 65 

1 16.63 8.86 3.74 8.67 12.61 34.10 
2 26.52 17.71 12.52 34.42 49.86 46.36 

(total 1 & 2) (43.151 C26.57) (1~5.26) C43.CJ9) C62,47i C&0.46) 

3 20.22 21.29 18.54 20 .E;7 17,37 9.96 
4 16.85 31 .29 33.45 14.36 8.68 4.60 
5 8.99 13.43 f6.10 8.40 3.92 1 .S3 
6 4.27 3.86 8.46 4.8% 3.08 1 .s3 

‘7’ 1 l 35 1.86 1.46 1.90 0.28 cl.77 
8 I .80 1.14 1.79 3.25 1.40 0.38 
9+ 3.37 0.57 ,l.PS ,3.25 2.80 0.77 

Total 44s 7of3 615 369 357 261 
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--------------------------------- 
- - - - - - - - - - - - - - - - - - - - I___________ 

--c-I_------------------------------  
- - - - - - - - - - - - c -m- - -WV___________3___1  

Tab le  26.  (213,  D7.  W h ich d o  Y O U  p r e fe r ?  ~ P < = 0 .0 0 0 1 ~  es  
- - - - - - - - -_--_--__--- - - - - - - - - - - - - - - - - - - - - - - - -  --------------------,, , , , ,  

I tern 1 7 - 2 5  _ 2 6 - 3 5  3 6 - 4 5  J&-fss 5 6 - 4 5  aver  6 5  

Pr in ted in car ton 3 8 .1 9 %  2 & .5 1 %  2 3 .8 8 %  1 1 8 .0 1 %  1 7 .1 4 %  2 2 .1 4 %  
L o o s e  in car ton 2 8 ;5 4  3 3 .4 3  3 3 .1 7  3 4 * 3 5  3 8 .5 7  3 3 .2 1  
As  a  case d isp?  ay  1 7 ; 2 5  2 0 .4 1  2 1 .8 9  2 ft.Tfv~  1 8 ,2 9 -  * -12.21,  
D o  n o t u s e  1 6 .0 2  1 7 ,6 6  2 1 .0 6  26*@ 7  ,2 6 .. 0 0  3 2 ,4 4  

Total  obs.  4 8 7  6 9 1  6 0 3  3 6 1  3 5 0  2 6 2  

- - - - - - - - - - - - - - - , - - - - -____________I____c__ ----1-- I --c-- I -wu---_---1---------------  
-----------------------------------------------------~---------------------- 

Tab le  27.  Q 1 3 , DI. Wh ich  d o  you  pre fer?  ~ P C ~ 0 .0@ 3 1 ~  * 
- - - - - - - - - - - - - - - , - - - - -__________I_______ -----------L-L-----L-------------------  

J  

I tem 

Rec ibes  pr in ted in 
E e c  i pes  1  oose  
As  a  ca5e  d isp?ay  
D o  not  use  

Total  obs.  

G s a d e  S o m e  H.Sch.  Tech  S o frle Ca l  1  e g e  Post  
Schoo l  H .S c h . G r a d . S C  f-m a  1  G o I- e o e  Grad .  Grad .  

3 6 .6 7 /C 3 5  l 7 4 %  2 5 .1 F T /, 2 7 .6 9 %  2 6 .2 0 %  2 1 1 .7 3 ? ?  1 2 .5 0 %  
2 1 .6 7  3 1 .6 2  3 3 .6 1  2 9 .2 3  3 5 ,6 3 3  3 4 .1 1  3 6 .6 4  
1 5 .8 3  1 7 .1 8  2 0 ,3 4  2 0 .7 7  I@ = 3 6  1 7 .7 6  2 1  m l2 
2 5 .8 3  1 5 ,4 6  2 0 .s4  2 2 .3 1  1 9 ,6 1  .- 2 6 .4 0  2 9 6 7 4  

1 2 0  2 9 1  9 4 9  1 3 0  5 6 1  4 2 8  2 3 2  

Total  1 3 6 0  1 3 5 1  

P a g e  E l0 



====================t==t===E============~======~======~===~=====~=~=~=~========~---= 

Table 28. Q21, 58. What do YOU do kiherh YWJ + ind a bl Chxi spec ii’? an egg? fh3 
you: w<=o.ooai), 
"-'--'-'---"~"'""-------~--~------------~------------.--------------------- 

Level of, Education 

Grade some H,Sch. Tech Sclme Cal lege Post 
Item School H.Sch. Grad. Sc,hool, Cal 1 e~3e Grad. Grad. 

Thruw egg uut 73.77% 65.31% cso.oax 57.5% 52.73: 49.53% 41.4& 
Rrm’uue .sdec 21.31 30.27 34.06 34.62 37.. 0 8 39.30 45.41 
Nothing 4.9? 4.42 5.94 7.69 10.19 !J.lt; 13.10 

Total obs. 122 294 960 130 Scj? 430 229 

------------------------------lrc------------------------------------------- --------------------l_l_________________---------- 
Table 29. Q5, 59. What size carton do YOU prefer? (F<=O.UOOl). 
--------------------------------------------------*---------------------- 

Race 

Item White Black H.ispanic 

.5 dozen 8.95% 6.48% 6 I t$7%* 
10 eggs 2.21 ~0,763 13,33* 
1.0 dozen 66.35 55.24 68,5? 
1.5 dozen a.34 &.4? 3.33s 
2.0 dozen 7.7E: 17.71 1a,oaw 
2 .5 dozen 6.36 13.14 O* 

Total obs. 2,122 525 30 

+ouer 20% of ccl 15 have expected counts less than 5. 
5.0 sparse that chi -square may not bc a ual id test. 

Other. 

7 * eiw:* 
o* 

79.49 
o* 
0s 

12 .82 

39 

Table is 
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-------_---------------------- - - - - - - - - - - - - - - - - - - - -_____I______________-- - -  
__________________1_---- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  

T a b l e  3 0 . Q 1 3 , D ’i’. W h  i ch  drs  y o u  p r e fe r’?  C P < = Q  h a 1  )  I 
- - - - - - - - - - - - - - - - - - - -_____________L___I__---- - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  

Rec ipe  fo r m  
W h ite  8 1  ack Hispanic  O th e r  

Pr in ted  i I-I car -  to n  2 1  ,6 3 %  4 2 .4 1 %  2 6  1 6 7 %  2 ,3  * 0  8 %  
L o o s e  in  car ton 3 4 .1 0  2 8 .6 0  4 3 .3 3  3 5 .9 0  
As  a  case  d ispi  ay  2 1  .Q 6  1 2 .4 5  lQ *lO  1 5 .3 8  
D o  n o t u s e  rec ipes  2 3 .2 1  1 6 .4 5  2 0  .o o  2 5  a - 6 4  

T o ta l  o & s . 2 ,o s 5  5 1 4  “Q  Cl  ,3 3  

T a b l e  3 1 . Q 2 1  , 0 9 . W h a t d o  Y O U  d o  w h e r e  Y O U  fin d , a  b to o d s .p e r  in  a n  e g g ?  
D o  y o u : ~ F < = O .UO O l~ . 
- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -~---- - - - - - - - - - - - - - - - - - - -  

W h i te  - 8 1  ac l<  .’ -.. war i ic  u  t h e r  

Th r -ow  e g g  o u t 
R ~ ITIW J ~  th e  % p crt 
N o th i n g  

5 2 .5 2 %  6 8  l 4 8 %  5 3 , 3 3 3 - i  6 5 , 7 9 x  

3 8 .4 4  2 7 .2 4  3 3 .3 4  2 3 .6 8  
9 ,0 4  4 .0 9  1 3 .3 3  IQ ,5 3  

T o ta l  o h s , 2 ,1 0 2  5 1 4  3 0  3 8  

P a g e  E l2  



- - - - - - - - - - - - - - - - - - - -___I_________c__LI__----- - - - - - - - - - - - - - - - - - - - - - - - - - - - -  
------------------------~ ----1---------------_------------------------------- 

T a b l e  3 2 . 0 4 , cd . C o m p a r e J  te e  o th e r  ‘s O l J I + C @ S  o +  prci te in  < s u c h  as m e a t  

or  m i lK 1 , a r e  e g g s : c P ~ = 0 .0 0 0 1 ~ . 
- - _ - _ - _ - _ _ - - - _ - - - - - - _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ I_cI_------ - - - - - - - - - - - - - - - - - - - - - - - - - - -  

3 7 ,0 0 0  W ,O tll- 3 1 2 ,0 0 1 -  3 2 0 ,0 0 1 -  3 3 0 ,0 0 1 -  
Ite m  o r  1 8 5 5  3 1 2 ,0 0 0  3 2 0 ,0 0 0  2 3 0  ;o o o  o r  m o r e , -  

L G $ s r , expens i  u e  5 2 .7 7 %  6 4 .0 8 X  7 0  .Q l%  6 9  *& & A  7 8  I 0  3x  
A b o u t th e  s a m e  2 4 .2 8  2 3 .2 4  1 4 ’.4 0  1 6 .4 8  lO ..S l 
M o r e  expens ive  5 ; 4  3  3 .8 7  4 .7 3  2 .4 3  1 .2 1  
f i0 IlO t k r tC%~J  1 8 .1 2  8 .8 0  1 0 .2 6  JJ& 1 0 .2 4  

= = = = I = = = = = = = = = = = = = = = = -  -- - - -E - - - - - - - - - - - - - - - - - - - -______1_11_________1-- - - - -  ---- ------------------------*-------------------------- 

T a b l e  3 3 . Q 5 , CslO . tJh a t s ize cartsn w o u l d  .b e  m o s t conven ien t fo r  r o u ?  
~ P < 0 .0 0 0 1 ~  * 
--------------- ---------^-----------------~--------.---------------------- 

Fami  1  y i n c o m e  

3 7 ,0 0 0  3 7 ,0 0 1 -  ~ 1 2 ,0 0 1 -  9 r 2 0 ,0 8 1 -  ~ 3 0 ,0 0 1 -  
I te r n  o r  less 3 1 2 ,0 0 0  t& 2 0 ,0 0 0  $ 3 O A O O  .o r  m o r e  

0  .5  D u z e n  7 .2 2 x  9 .2 5 %  8 .5 3 %  6 .4 3 %  7 .9 3 %  
1 0  E g g s . 1 .4 4  1 .7 8  1 .7 9  2 .0 8  3 .1 3  
O n e  C r o z e n  6 0 .6 5  8 2 .2 8  6 3 .2 9  6 4 .2 7  6 5 .1 7  
1  .S  U o z e n  3 .9 7  7 .4 7  7 .1 4  1 0 * 2 1  9 .8 0  
2 .0  D o z e n  1 1  l 1 9  1 0 .3 2  1 0 .1 2  9 .8 3  7 .4 8  
2 .5  D o z e n  fla t .1 5 .5 2  8 .3 0  7  * 1 .3  7 .1 8  4 .4 9  

T o ta l  o h s . 2 7 7  2 8 1  5 0 4  5 2 P  7 3 5  

P a g e  E l3  



=f :---------------------------------------------------------------------- ,--------------------------1---------------~------------------------------- 

Taole 34. Q22) strsre. Which color egg do YUtl pr+eSer' tu buy? ~P<=O,oOOI~ * 

Stare Numb,er* 

I twn .“. IL----------.“..----- 3 4 5 6 7 8 9 IO 11 12 I3 

White 60.9 49.0 47.8 44.4 46.7 58.0 46.7 61.1 59,s 42.0 46.5 47.5 47.3 
Brciwn 6 .5 25.2 9.0 20.0 23.3 16.1 23,7 14.9 23.6 18.3 8.9 19.2 IS.9 
NQ pref e 37 6 25 8 43 3 33.6 30.0 25.9 29.6 Z-AL---- 24.0 17.3.39.7 44.6 33 3 36.8 --A- 

-rclt a,1 ubs, 46 151 67 I10 60 81 152 175 110 SIP 101 885 408 

* Store numtrer corresponds to the store identified in Append,ix A, 
part 2, Table A. 

,,,,-,,----,-,------,,,,,,,,,,,i,,,-,,,,----------------, -------c-----------------------,----------------------------------------- 

Tab1 e 35. QS, District. What size carton wautd be most convenient for 
YQU? IF<=O.OOOl~. 
--------------------__I____L____ ------------------------------,--,L,,- 

I tern 

0 .S dozen 
*lo eggs 
I .O dozen 
I.5 dozen 
2.0 dozen 
2.5 dozen 

Total ohs. 861 524 388 1,177 

Cell tra1 
8.84;;~ 

I .97 
60.51 

9.87 
10.92 

7 . 7.8 

District 
NC+ t h 

North C&n tral 

12.02% 11.86% 
2.67 2.84 

65.08 65*46 
7.25 7.99 
6.68 ?,99 
6.30 3.87 1- 

SQU theast 

6.80% 
1.61 

65.85 
6,88 

IO .03 
8-84 
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=======================~~~===~==~=~====~~===~~=~~=~~=~===~=====~======== 

Tatile 36. Qi3, District. Which do you prefer? cP<=o”ooi~, 
--------------------_______________I____------------~-------------------- 

Central 

Distrit?t, 
North 

North Central Southeast 

Recipe form 

Printed’ in car-tan 2%. 692 27.55% 15.41% 27.06% 
L~,crss in carton 32.l4 31.60 38.38 ‘33.33 
As a case display 17.62 20.23 21.08 18.30 
Do not use ~eci pes 21.55 20.62 25.14 21.31 

Total ohs. 840 519 370 1,131 
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-------------------------------------------------~----------------------- 
------I_-------c---------------------------------------------------------- 

T a b l e  3 7 . Q 3 , C o u n ty. W o u ld h&v i  fig  th e  pr ice  p e r  p o u n d  sta te d  a l o n g  
wi  th  th e  pr ice  p e r  d o z e n  h e 1  p  Y O U ”/ ( P < = O .O Q O l> * 
_ _ _ _ _ _ _ _ _ - _ _ - _ - - - - - - _ _ _ _ _ _ _ _ _ _ I__c__c___-- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  

Y e s  
N o  
N o  op in ion  

T o ta l  o h s . 

Y e s  
N o  
N o  o p  i n  i o n  

T o ta l  o h s . 

ye  -3  3 5 .4 %  
N o  4 7 .9  
N o  op in ion  1 6 .7  

T o ta l  o b s . 4 8  

Y e s  
N O  
N o  o p  i n  i o n  

T o ta l  o h s . 

F U L T C IN C ? W  I P INE-f-T E .L B E R T  E % R R Q M  C L A R K E  H O U S T C fN< W . R  e  2  

3 0 .8 %  2 %  a  6i: 3 5 .8 %  2 9  . ox  3 3 .6 %  3 0 .9 %  
5 5 .8  5 2 .8  4 6 .8  5 9 .1  5 1 .7  S O .2  
1 3 .3  1 8 .6  1 7 .4  2 1 .9  1 4 ,7  1 8 .9  

1 2 0  2 6 9  2 1 8  1 9 3  1 1 6  2 4 9  

H O U S T O N <  F e  1  C A M P ? c R  M C D U F F I E  

4 0  .‘& A  2 9 .2 %  
4 4 .9  5 2 .1  
1 2 .5  la .8  

9 6  4 8  

E M C O N  E R Y 4 l f-l 

3 1 .2 %  
4 7 .5  
2 1  l 3  

6 1  

G L Y N N  

3 0 .3x  
4 5 .2  
2 4 .5  

2 4 1  

. 

4 1  .a  
4 1 .6  
lb.9 

rsq  

B U L L C C H  

4 1  .2x  
4 1 .2  
1 7 .6  

1 3 1  

G % N U L ,E R  --  

3 5 .4 %  
4 7 .7  
1 6 * 9  

6 5  

L  I B E R T Y  -_ I 

4 3 .8 %  
3 9 .4  
1 6 * 8  

2 0 8  

A T F C INSCJN 
. . .I 
2 9 .5 X  
4 ? .5  
2 3 .0  

6 1  

C :HAT H A M  

4 9 ,0x  
3 6 .1  
1 4 .9  

3 6 3  

P a g e  E l6  



____---------I------_____c____ ___-_---------------______1______1___1__--- 
---_---------m----- _--_-_------------------------ -1c-cI------------------ 

Table 38, Qb, County. Which type car ton do you preCer? CF’<=Q .0001 I) * 
-----------II------------------------ -----c-----c------------------------ 

FULTON GWINNETT ELBERT BARROW CLARKE_ HOUSTC1N(W, R, > 

Styrofoam 49.22 41. .4% S&.0% 53.9% 38.9% 38.7% 
Fapsr 11.7 15.4 li .5 8.9 t5,0 14.9 
See-Through 15.0 !2.0 11 ..9 10.5, 16.8 10.9 
Does not matter 24.2 35.2 20.6 26.7 29.2 35.5 

Total ohs. 120 266 218 191 . 113 248 

Styrofoam 
Paper 
See-Through 
Ocses not matter 

Total obs. 

Styrofoam 43.8% 
Paper 4.2 
See-Through 16.7 
Dues not matter 35.4 

AN ERY 

56.5% 
3.2 

11 l 3 
28.0, 

59.9% 
1 .s 
7.6 

31 ,l 

CANDLER 

51.67, 
1 .d 

23.4 
23.4 

Total ohs, ‘4% 62 132 84 

Styrofoam 
Paper 
See-Through 
Does not matter 

Tcrtal obs. 

HOUSTON(. P , ) LAMAR MCDUFF I E 

39.8% 57.1% 53,3% 
1’0.8 8.2 7.8 
16.2 12.2 13.6’ 
33.3 22.5 25.3 

93 49 154 

8ACON BULLCGH 

RI CHtK+JD 

57.7% 
8,? 

11.9 
21,8 

312 

GLYNM L I BER?Y 

61.2% 
4.6 
9.1 

25.2 

53.9% 
5” 

12:: 
26.4 

242 20% 

AT ti: I t-4 s ON 

50.8”/1 
3.3 

16.4 
29.5 

61 

cm 

61 .oi: 
7.3 

10.2 
21.5 

354 
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-----------I----------------- -------------1---1-----------------  
, ,--- -  ---- -  ---- ---------------- I__ --~----- - - - - - - - -^----~----- - - - , - -==3==== 

Tab le  39.  ,!W  r COlJ l3  tr. 0 0 ~ ~  a  neat  a n d  attract IV C  egg,d isp lar  e n c o u r a g e  
you  to & u y  e g g s ?  < P C ;= = 0  .O O O l~  . 
------------------------------~------------------------------------------ 

F U L T O N  G W I,NNETT E L B E R T  B A R R O W  C L A R K E  H O U S T fJN<W, R  . >  

4 0 .2x)  4 2 .8 %  - 5 9  ; 2x  -52- - i  4 %  3 8 & 5 X  --  4 7 .6 %  
3 4 .2  2 7 .8  1 9 .3  2 4 .3  2 4 8 8  2 6 .2  
2 5 .6  2 9 . 4  ,’ 2 1 .6  2 3 .3  3 6 J 3  2 6 .2  

1 1 7  2 5 5  2 1 8  1 8 P  1 1 7  2 4 8  

Y e s  
N O  
N o  op in ion  

Total  ohs.  

H O U S T O N C  F a  >  L k M A R  M C D U F F X  E  RI C H M O N C 9  A T K I N S O N  

Y e 5  
N O  
N o  op in ion  

5 2 .1 %  5 4 .1 %  
2 1 .2  2 1 .3  
2 6 .7  2 4 .6  

5 5 . 1 %  5 8 .7 %  
2 2 .5  2 2 ,6  
2 2 .5 , 1 8 .7  

4 9  1 5 5  

4 3 .2 %  
2 1 7 .5  
2 7 .4  

8 5  3 0 7  6 1  Total  obc,. 

B R Y A N  B U L L O C H  C k N D L E R  C H A T H A M  B A C O N  

4 7 .w 
1 7 .4  
3 4 .8  

5 8 .5 %  
2 0 .2  
p II.9  N o  u p  i n  i o n  

.5 3 .3 %  6 3 .6 %  
3 5 .0  1 7 .7  
II .?  1 8 .8  --  

4e j .F3%  
3 0 .7  
2 2 .6  

Total  ohs.  4 6  6 2  1 2 9  6 0  3 5 7  

Y e 5  5 4 .6 %  
N O  1 9 .1  
N o  op in ion  2 6 .1  

4 8  *ax 
2 0 .0  
3 1 .2  

Total  ohs.  2 3 0  x4  5  



-----, ,----,--------------------------------~----------~------------- 
---------I-- .------------------------~-- ------1----------1--_---  --- 

T a b l e  4 0 . Q 1 3 , C o u n tr. Which  d o  you  pvrCer?  ~ P ~ ~ Q ,0001S,  
- - - - - - - - - - -_- - - - - - - -____c____________ - - - - - - - - - , - - - - - - - - - - -___________c____ 

Fr in ted 
L o o s e  
C a s e  d i  spl  ay  
D o  n o t u s e  

T o ta l  o b s . 1 1 5  2 5 5  2 1 6  1 8 7  1 1 6  2 4 4  

Pr in ted  2 9 .7 X  2 9 .2 X  3 2  .O %  5 4  l 9 %  3 2 .8 %  
L o o s e  2 9 .7  3 9 .6  2 6 .8  3 1  l 6  3 1  .a  
C a s e  Display 1 9 .8  1 0 .4  1 4 .4  1 8 ,4  1 7 .2  
D o  n o t u s e  2 0 .9  2 0 .8  2 6 .Q  1 5 .1  1 9 .0  

T o ta l  o h s . 

Pr in ted  
L o o s e  
C a s e  Display 
D o  n o t u s e  

T o ta l  o b s . 

Pr in ted  1 3 .4 %  
L o o s e  3 8 .2  
C a s e  0  i sp  1  a Y  2 1 .8  
D o  n o t u s e  2 6 .4  

T o ta l  o b s . 2 2 0  

F U L T O N  G 1 J I N N E T T  E L B E R T  B A R R O W  C L A R K E  ‘H O U S T U N < W . R . 3  

1 6  .5 %  1 4 .% %  3 8 .0 %  2 1 .4 %  1 8 .1 %  1 8 .4 7 %  
3 5 .7  3 9 .6  2 9 .6  3 0 .5  3 7 .1  3 5 .7  
2 3 .5  2 0 .0  1  3 .4  2 3 .5 . 2 7 .6  1 9 .3  
2 4 .4  2 5 .5  j9.0 1 7 .2  2 4 .6  2 6 - 6  

H O U S T O N (  P  .I L A M A R  M C D U F F IE  R I C H M O N D  A T K f N S O N  

9 1  

B A C O N  

2 5 .5 %  
3 8 .3  
2 1 .3  
1 4 .9  

4 7  

4 8  1 5 3  3 0 4  5 8  

g G ? fkN B U L L O ’C H  C A N D L E R _  C H A T H C i M  

3 2 .3 %  2 6 .Z 2 3 .3x  3 a .&x  
3 7 .1  2 4 .6  3 8 .3  3 2 .9  
1 2 .9  2 1 .5  1 5 .Q  1 5 .7  
1 7 .7 ’ 2 7 .7  2 3 ,3  2 0 .9  

1 3 0  6 0  3 5 0  

3 4 ,3 ”L  
3 1 .4  
1 9 .1  
1 5 .2  _ _ I- 

2 0 4  

P a g e  E l9  



- - - - - - - - - - - - - - - - - - - -____________I_______--- - - - - - - - - - - - - - - - - - - -  
- - - - - - - - - - - - I - - I - - - -c_________I_ -----------------------I------------~------ 

T a b ?  e  $ 1 . Q li, cuunty.  1 . & ~ ~ l d  +  i nd i  n g  ct-a,cked e g g s  a fte r  p u r c h a s e  m a k e  y o u  
w a n t to  b u y  e g g s  e l sewhere  th e  n e x t tim e ?  C P < = O  .clO Q l~  * 
----------- . ---------------  - - - - - - - - - - - - - - - - - - - -___c__1_____________- - - - - - -  

Y e s  
N o  . 
S o m e  t imes  

T o ta l  o b s . 

Y e s  
N O  
S o m G  t i m e 5  

T o ta l  o b c ,. 

Y E .5  . 3 6 .2 %  
N O  3 8 .3  
S o m e tim e s  2 5 .5  

T o ta l  o b r ,. 4 7  

Y e s  
N o  
S o m e  t i m e s  

T o ta l  o h s ;. 

F U L T C IN G M  I N N E T T  E L B E R T  G A R R Q W  & A R K E  H U U S T C IN~W, R , )  

3 3 .w 2 8 .1 %  3 5 .2 %  3 0 .9 %  2 1  .a  2 6 .6 %  
4 5 .2  5 2 .7  4 8 .4  4 6 .6  5 4 .3  5 1 .6  
2 1 .7  1 9 .1  1 1 6 .4  2 2 .5  2 4 .1  2 1  .8  

1 1 5  2 5 6  2 1 9  P  9 1  llcs 2 4 %  . 

H O U S T O N C  P . )  L A M A R  M C D U F F I E  

2 8 .1 %  
4 7 .P  
2 4 .0  

9 6  

8 A C C l N  

3 0  l 6 i’ 

5 9 .2  
1 0 .2  

4 9  

B R Y A N  

4 8 .4 X  
2 2 .6  
2 9 .0  

6 2  

G L Y N N  

2 7 .5 %  
5 1 .9  

6 , 2 0 ”. 

2 3 3  

3 3 .6 %  
5 2 .6  
$ 3 .8  

1 5 2  

P U L L D C H  

4 2 .0 %  
3 P .7  
1 8 .3  

1 3 1  

R I C H M D N D  A T K INSOi’j 

3 9 .Z%  3 6 .7 %  
4 5 .6  4 8 .3  
1 5 .2  1 5 .0  

3 0 9  d O , 

C :A N Q L E R  

4 % ,3x  
4 0 * 0  
1 1 .7  

6 0  

C H A T H A M  

3 6 .0 %  
4 1 .9  
2 2 .1  

3 5 8  

L J B E R T Y  

2 7  * 2x  
5 6 .3  
1 1 6 .5  

2 0 6  

P a g e  E 2 0  





Eggs : 1 80.72/dozen = 6.06Je99; 
56 grams/egg x 89fX egg wi thout she1 1 = 49.8 gr, egg 

contents 
13.8% protein/egg wi th,out she1 1 
49.8 gr. egg contents x 13,@X protein = fSj,88 = 
6.9 gr. prote i nJ6?Qg contents 
6.06 = 
bgr. 

0.87 Cef7 t5/‘QPWtb pPC3t’-? i R 

Meat: cost of 3 52. ccrokt;d .rump poast or pound steak = 60.67 
. (%3.57/t b, 1 
25 gt”* protein/3 oz. lean meat 
$0.67 = 2.68 cents/gram protein 
25 gr. 

Milk: . 7.3 gram protein/cup 
82.20 gallon Milk 
16 cups/gal Ion 
$2.20 = 13.8 cents/cup 
16 

13,8 cents = 1.89 cents 
7.3 gram gram prote i q 

1 Also see Nutrient Denc,i tr and the Egg, from the AEB/UEP/CEMA 
Egg Nutrition Center, 2501 “M” Street NcW,, Washi’ngton, D.C. 
20037 I (2021 833-8850. 
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